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Introduction

This guide has been developed to introduce the
Pinpoint TRAVEL HEALTH brand visuals. Use it to
help you, your teams and partners implement them.

We have designed the guide to be straightforward,
simple and easy to use. You will find everything
you need for successful, consistent and effective
brand implementation all in one place, leaving you
time for everything else.
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TRAVEL HEALTH

This is the Pinpoint core visual identity. For more please see page 5.
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Bringing precision to travel health decisions

Tell us where you're going and we will tell you what

health risks there are on your trip and whether
vaccines or antimalarials are recommended.

Democratic Repu

Democratic Republic of the Congo

Democratic Republic

Democratic Republic of Korea
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Some diseases are only present in specific regions of the
country and only at certain times of the year. Our advice
is tailored to precisely where you will visit and when.
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This is the core visual identity on the Pinpoint mobile site. For more please see page 8.
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TRAVEL HEALTH

Bringing precision to travel health decisions

Tell us where you're going and we will tell you what
health risks there are on your trip and whether
vaccines or antimalarials are recommended.

Enter 1st destination or existing trip code

ﬁ?AVOW trip

Some diseases are only present in specific regions of the
country and only at certain times of the year. Our advice
is tailored to precisely where you will visit and when.

We make this easy for you, tell us precisely where you are
going (city, town or even address) and we will tell you the
disease risks that are there. No need to interpret complex
descriptions of the different risk regions in the countries.

You may need a certificate to prove you're vaccinated
against yellow fever even if you only transit through an
airport in a country with the disease. Please include any
airport transits or stop-overs for your trip and make sure
these are in the correct order.

7@} World Health
Organization

All advice is based on the very latest World Health Organization
and associated national travel health bodies recommendations.
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Communication strategy

The Pinpoint TRAVEL HEALTH brand identity has been developed
to support and reinforce the Pinpoint communications strategy:

To enable simpler and more precise travel health decisions, we need to tell anyone who
needs travel health that Pinpoint is the easiest, most visual way to find out what travel health
precautions they need to take for their (unique combination of) destination(s) and health status.

The Pinpoint brand seed
We carefully considered our audience -

US travelers, pharmacists and corporate decision
makers, in order to achieve our communication
strategy with the most impactful branding.

Complete confidence in accurate
Supporﬁng information from a secure environment

values:
Complete confidence

Clever
Familiar

Clever in how the undeniably complex
is made simple to understand

Familiar visuals customers would expect
Tone of voice: from a trusted modern source of information

A friendly guide, .
who explains things Core value: Straightforward, easy to use,

step-by-step with clarity Straightforward Essence: ST ST E
and reassurance Sherpa

Sherpa that guides and advises to ensure
safe passage, renowned for our expertise



The core visual identity

The Pinpoint logo was inspired from the iconic

and recognisable symbol for a precise destination.
The ‘P’s within the pin and its shadow represent

the two ‘P’s in Pinpoint. The logo encapsulates the
two most important concepts behind the Pinpoint
brand; helping travelers navigate a complicated

and overwhelming environment. For the first time
ever, Pinpoint presents key travel health advice by
destination in a clear, straightforward and visual way.
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TRAVEL HEALTH TRAVEL HEALTH

Avoid blending the Pinpoint logo with content by
leaving a clear zone of H above, below and either
side of it - see ‘'TRAVEL HEALTH..
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TRAVEL HEALTH TRAVEL HEALTH
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pinpoini-
TR@VEL HEALTH
The horizontal logo and vertical logo have been pl n p o I nII.

designed to give you flexibility when working TRAVEL HEALTH

with different layouts.
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Colour palette

Deep lonian blue Warm Adriatic blue

R:26 G:42 B:79 R:3 G:101 B:140
C:100 M:87 Y:42 K:39 C:100 M:44 Y:26 K:11
#1a2a4f #03658c

Clear Caspian blue Clean Vesuvian grey Plain Carraran grey

R:93 G:178 B:215 R:105 G:115 B:120 R:242 G:242 B:242
C:75 M:1 Y:11 K:0 C:61 M:41 Y:40 K:23 C:0 M:0 Y:0 K:7
#5db2d7 #697378 #2122

Vertical gradient from top to bottom Contour background

Dark gradient  Medium gradient
The background has been designed
to reflect contour lines found on maps.

R:26 G:42 B:79 R:3 G:101 B:140
C:100 M:87 Y:42 K:39 ‘ C:100 M:44 Y:26 K:11
#1a2a4f #03658c

R:93 G:178 B:215 R:93 G:178 B:215
C:75 M:1 Y:11 K0 C:75 M:1 Y:11 K:0
#5db2d7 W #5db2d7




Typography

Brand fonts

Use Roboto in all digital and print communications. If they’re not available,
in desktop applications such as Microsoft PowerPoint, use the universal font Verdana.

Aa Aa

Headers - Century Gothic Pro Bold Display - Ingra Semibold Body - Roboto Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopgrstuvwxyz abcdefghijklmnopgrstuvwxyz
1234567890 £3@7?1/+(.,:) 1234567890 £&@/+(.,:;) 1234567890 £&@?!/+(.:)

Verdana Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890 £&@?!/+(.,:;)




Examples of identity applied

Mobile site
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TRAVEL HEALTH

Bringing precision to travel health decisions

Tell us where you're going and we willtell you what
health risks there are on your trip and whether

vaccines or antimalarials are recommended.

Your trip

are only present in sp of th
country and only at certain times of the year. Our advic

is tailored to precisely where you will visit and when.

We make this easy for you, tell us precisely where you are
going (city, town or even address) and we willtell you the
disease risks that are there. No need to interpret complex
descriptions of the different risk regions in the countries.

You may need a certificate to prove you're vaccinated
against yellow fever even if you only transit through an
airportin a country with the disease. Please include any
airport transits or stop-overs for your trip and make sure
these are in the correct order.

World Health
Organization

All advice is based on the very latest World Health Organization
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Desktop site

Q, E:LELPH? :“: Bringing precision to travel health decisions

Horizontal logo

Clear Caspian blue

Contour background

Tell us where you're going and we will tell you what health risks there are
on your trip and whether vaccines or antimalarials are recommended.

certin ez of the year
precisey where you wivisi and when.

wihthed, Surethise

Your trip T —
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Ready for take off

The Pinpoint brand has been developed to help enable simpler
and more precise travel health decisions. We hope this guide will
help you prepare materials that will bring everyone a step closer
to enjoying safe and healthy travels.

Il Wise Monkeys
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TRAVEL HEALTH

Key contacts

If you have any questions about brand guidance,

do not hesitate to contact:

Harnek Chera
Q +44 (07974 144724

b4 harnek@iiiwisemonkeys.com

Graham Hewitt
@ +44 (0)7557 784 833

b graham@iiiwisemonkeys.com

Andrew Halliday
Q +44 (0)7980 221 826

b andrew@iiiwisemonkeys.com

Originating agency
Q' 0207 622 5236

B4 pinpoint@wordybirdy.co.uk



